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Interior scene colorization is vastly demanded in areas such as personalized architecture design. Existing
works either require manual efforts to colorize individual objects or conform to fixed color patterns auto-
matically learned from prior knowledge, whilst neglecting user preference. Quantitatively identifying user
preferences is challenging, particularly at the early stage of the design process. The 3D setup also presents
new challenges as the inhabitant can observe from any possible viewpoint. We propose a representative view
selection method based on visual attention and a progressive preference inference model. We particularly fo-
cus on the progressive integration of eye-tracked user preference, which enables the assistance in creativity
support and allows the possibility of convergent thinking. A series of user studies have been conducted to val-
idate the effectiveness of the proposed view selection method, preference inference model and the creativity
support mechanism.
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1 INTRODUCTION

Inspired by natural landscapes with stunning colors, humans actively decorate commercial and
residential environments with a wide spectrum of colors. Colorization is a creativity-driven task,
given the potentially unlimited diversity of color combinations. Researches in interior color de-
sign [9, 33, 71] aim at developing tools that allow users to colorize an indoor scene. This is a
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nontrivial task, which requires a careful balance between object-wise color assignment and global
compatibility of scene style [34]. For instance, scribbles [18, 31] are commonly used to specify
object-wise color but not able to guarantee global compatibility of scene style. On the other hand,
various metrics (such as harmony [41], theme [66], and contrast, [28], etc.) can be adopted as con-
straints when optimizing global compatibility for the whole scene, but the metrics may assign
non-optimal colors for individual objects.

Although manual methods like scribbles allow the user to precisely assign the color of a target
object, the process is laborious when colorizing a highly complex scene. For 3D case, the situation
becomes worse due to the unavoidable frequent camera manipulation [18]. Therefore, recent works
(e.g., [21, 69]) have explored a data-driven paradigm that learns object-wise colorization patterns
from reference images. The strategy is effective for natural scenes as the color of a natural object
is relatively fixed (e.g., sky is usually blue or gray). For human-made scenes, the color of an object
can be arbitrary and largely determined by people’s preferences, whilst existing methods usually
lead to highly homogeneous results [33].

Besides, reasonability is another premise of a colorization task. Reasonable suggestions usu-
ally consider general factors such as harmony, style, and contrast. However, these constraints
are usually difficult to quantify and do not rigorously guarantee reasonability. Incorporating user
preference during the design process is a potential solution. However, accurately capturing users’
preferences is an essential yet problematic task: simply asking users what they want is too intru-
sive and prone to error, while monitoring behavior unobtrusively and then finding meaningful
patterns is difficult and usually computationally time-consuming. Eye movements provide clues
about the visual attention of a person and have been vastly used in Human-Computer Interac-
tion (HCI) for evaluation and design of user interface [42, 55, 56, 65]. It is especially suitable for
visual content related applications [27, 39], and we show how such a clue can be ingeniously used
for omni-directional 3D colorization. Finally, the lack of enough data at the beginning exacerbates
the difficulty of capturing user’s real preference accurately. Therefore, we need a scheme to incre-
mentally and implicitly capture the user’s real preference and a way to progressively incorporate
such preference in the colorization process.

Colorization of interior scenes is a highly creative task, especially for non-residential environ-
ments like kindergartens, shopping malls, and bars. Although various creativity support tools
(CSTs) have been developed in the HCI community [17] for different application domains, most
of them focused on the divergent side of creativity, providing diverse suggestions for inspiration
during the design process. However, the convergent process is also necessary to arrive at useful
output or production of creativity [14]. Creativity is usually associated with the capacity to produce
something new and adequate. Indeed, divergent thinking, referring to the generation of multiple
ideas or solutions for a single problem [6], is important for CSTs. However, convergent thinking,
associated with finding a single solution to a problem in an analytical and deductive way [6], is
also indispensable. While divergent thinking would be needed to generate new ideas, convergent
thinking would be helpful in identification and refinement of adequate ideas [64]. The integration
of users’ preferences acts as a way of convergent thinking to select and refine those best “gems”
to converge on a small set. However, careful balance should be made between divergent and con-
vergent thinking on the role they will play in a creativity support system.

This article presents a creativity-support colorization system for 3D interior scene. An original
scene (Figure 1(a)) is colorized using an interactive evolutionary algorithm. During this process,
user preference is identified by tracking eye movements (Figure 1(b)) and progressively incor-
porated in the design framework. The colorization results are presented in Figure 1(c, d). User
studies show that our method provides higher quality colorization suggestions compared with
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(©) (d)

Fig. 1. Creative interior color design with eye-tracked user preference. (a) The original scene; (b) the experi-
ment set-up; (c, d) colorization designs from two participants.

non-personalized cases, and significantly outperforms alternative colorization tools in terms of
time cost and user preference. More specifically, our work makes the following contributions:

— We propose a novel approach to incorporate eye-tracking as a non-intrusive way to harness
user preference for interior colorization. Our work explores the balance of divergent and
convergent thinking in a CST. This is achieved by progressively controlling the importance
of such preference in the optimization process. We show this approach ensures the diversity
at the initial stage and eventually finalizes user preference.

— We develop an interactive evolution framework to generate diverse colorizations of a scene
in an omni-directional manner. The colorization evolution is guided via the captured user
preference as mentioned above. We also address the challenge of identifying the representa-
tive views in a virtual scene, by considering the visual attention when the user navigates in
the 3D scene.

— We empirically evaluate the utility of our approach and the framework through three user
studies: (1) the effectiveness of eye-tracking to capture user preference, (2) the support for
convergent thinking, and (3) the usability of our system. Both quantitative and qualita-
tive results reveal that our work produces satisfactory colorization results effectively and
efficiently.

2 RELATED WORK
2.1 3D Color Assignment

Colorization of 3D objects is a fundamental function for many applications and, therefore, has been
extensively investigated. Many researches explored user-friendly interfaces for manual painting
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on 3D models. Fu et al. [18] described a novel and efficient WYSIWYG 3D painting interface, which
allows users to draw long strokes across different depth layers with occluded regions. Leifman and
Tal proposed [30] a scribble-based mesh colorization algorithm, which can reasonably propagate
desired colors from scribbles to the whole mesh. Ortega and Vincent [48] presented automated
camera control technique to assist direct drawing on 3D shapes. The technique emancipated users
from frequent viewpoint manipulation and allowed them to draw around a 3D shape even under
occlusion. Manual methods maybe powerful in controlling of the colorization, but they are also
very tedious for scenes with tens or hundreds of objects. Chen et al. [9] introduced the magic dec-
orator which automatically generates material suggestions for 3D indoor scenes. Zhu et al. [71]
described a similar data-driven approach to colorize 3D furniture models and indoor scenes by
leveraging indoor images on the internet as references. However, both works [9, 71] chose to learn
from existing samples, which maybe suitable for the colorization of natural scene but not creative
tasks such as interior colorization. Similar idea has also been used to generate material sugges-
tions for 3D objects based on the learned relationship between shape and material [23]. A recent
work [33] considered more general and view-dependent constraints like harmony and mood in an
omni-directional manner, leading to diverse suggestions for inspiration. However, the redundant
selection of views led to high computation burden and interference of colorization, and the lack
of more specific constraints led to too many possible colorizations yet only few of them fit users’
preferences. There is also work [45] investigating the transfer of material style from a guide source
to a target 3D scene, while we are targeting on colorization of a blank scene from scratch.

This article introduces two technical improvements on our previous work [33] to address the
two critical issues: (1) an attractiveness-based view selection to drastically reduce time cost and
improve the effectiveness of color optimization; (2) the integration of eye-tracked user preference
to progressively guide the colorization, providing more reasonable yet personalized suggestions.

2.2 Creativity Support System

Creativity has been a growing topic in the computing community since the 1990s, especially in
HCl research [16]. As declared by Shneiderman [57], the development of CSTs has been one of the
grand challenges of HCI. A large body of researches was devoted to collaborative creativity, aiming
to provides tools for ideation [35, 58], affective communication [1], and content editing [70] An-
other major topic is to provide diverse suggestions during design process to inspire the user [8, 68].
Finally, evaluation of a CST’s effectiveness is also a critical issue and therefore receives intensive
attentions. Earlier works adopted qualitative methods, such as observation, think-aloud studies,
and interviews. As a common tool for quantitative analysis, survey methods, such as Task Load
Index (TLX), have also been introduced for CSTs evaluation [29]. However, TLX is more appropri-
ate for productivity and other related software. In [7], Carroll et al. proposed a specialized metric,
the so-called Creativity Support Index (CSI), which was then further developed and extensively
validated through a rigorous psychometric process [12]. However, most of existing works in this
area focused on support of divergent thinking for creativity. A major reason is that most scholars
in creativity domain agreed on the importance of divergent thinking while the consensus is not
so clear for convergent thinking until recently [14].

As summarized in [16], existing creativity-oriented HCI researches favor the design and devel-
opment novel CSTs [3, 13, 38], but they may not always be applicable in actual and contemporary
forms of professional creative practice. Different from existing works, we choose to explore the
balance of divergent and convergent thinking in a CST. Although there are few works [44, 70] with
the same concern as us, we uniquely study how to progressively evolve the diverse suggestions to
converge by incremental integration of user preferences in a suggestive CST.
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2.3 Quantifying User Preference Using Eye Tracking Measures

User preference is an important factor in wuser-oriented situations, such as design-
ing [25, 32, 37, 47, 51], recommendation [40, 59, 62] and other social activities [24, 50]. Quantita-
tive evaluation of personal preferences is critical yet challenging in these applications, mostly
for two reasons: on one hand, novel techniques are needed to accurately identify user preference
without interfering the ongoing task; on the other hand, in many application scenarios we may
not have enough data for inference at the beginning, incremental methods are therefore expected
based on a small set of samples. The way to quantize and exploit preference may vary depending
on the different applications. There are generally two main categories [36]: (1) analyze each
user’s attention on different items and then integrate attention weights; (2) adapt the user or
item vector according to the most influential users or items. We refer the interested readers to
some surveys [15] for more details. Specific to our application, eye tracking appears to be a good
candidate for non-intrusive preference capturing as we are mainly dealing with visual media.
Eye tracking system is typically used to capture human visual attention characteristics, which
find vastly usage in various applications such as saliency detection, object detection, image and
video quality assessment, interaction design, and so on. People tend to fixate their attention on
the interested objects more frequently [46], many researches thus utilized the amount of fixations
to represent the level of attention on an area of interest (AOI). Fixation points are clustered
using algorithms such as mean shift [53], Bayesian online clustering [61], and velocity-based
clustering [52] to identify the viewer’s AOIs. While the centroid of each cluster is used to represent
the AOIL such a simple treatment ignores the inner spatial relationship among fixations and is
susceptible to noises. Improvements have been made to address these issues and thus locate the
viewer’s visual attention more accurately. O. Spakov and D. Miniotas [72] utilized the fixation
durations to calculate a weighted centroid while Wang et al. [67] take a densest position-based
strategy. X. Chen and Z. Chen [11] proposed a visual attention identification method based on
random walks. With the captured visual attention, users’ preferences can then be derived [10, 63],
especially combining with other data. In [60], H. Song and N. Moon additionally used web
social behavior data such as web page visit and search history to infer users’ preferences more
accurately.

We explore the usage of visual attention, indicated by the eye and head movement, for
attractiveness-driven viewpoint selection in 3D scene and robust inference of user preference to-
wards diverse suggestions presented in a CST. While most existing eye-tracked preference mod-
els [10, 60, 63] are discrete, we propose a continuous inference model which is more robust to
noise. Besides, uncertainty of the captured preference is provided by our model as a cue to guide
the integration of preference in colorization.

3 DESIGN OF THE SYSTEM
3.1 Overview

The goal of our work is to provide users with interior colorization suggestions that are creative
and appealing to their preferences. The colorization suggestions shall enable object-wise color
assignment that is globally compatible and conforms to the specified style of user’s preference.
To accomplish the goal, we design a creative colorization framework (Section 3.2) coupled with
attractiveness-guided representative view selection (Section 3.3) and eye-tracked user preference
modeling (Section 3.4). Figure 2 illustrates the pipeline of our system. Our method builds upon
a framework of evolution algorithm, which iteratively produces a new population of colorization
suggestions with a dedicated objective function. At each iteration, a set of nine colorization results
is presented to users in a 3 X 3 grid in the suggestive viewpoint of the colorized scene. This set of
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Fig. 2. System pipeline. Blue blocks constitute the main procedure, the interactive evolution framework,
which will pause after a certain number of iterations and present colorization suggestions to the user for
reference (green blocks). When the user observing these suggestions, the system will infer his preference,
which is then incorporated into the evolution framework to guide the colorization of interior scene (yellow
blocks). The process will be repeated until the user is satisfied by the suggestions.

suggestions is selected from the evolving population, with a balance between fitness and diversity.
We then start from the beginning to select a candidate by checking whether the difference between
the candidate and each of the already selected suggestions is greater than a threshold according
to Equation (3). The resolution of the grid can also be adjusted, we use a 3 X 3 grid by default
for several reasons: (1) the number of diverse suggestions presented to the user to be as large as
possible under the prerequisite that each suggestion is clear enough for observation (the screen
area should not be too small), so that the user can be better inspired; (2) according to Miller’s
theory of magic number seven [43], most adults can store between five and nine items in their
short-term memory; (3) the number of high-quality (high fitness and diverse) suggestions can be
provided by the interactive evolution framework in each round is also limited.

When users are observing these suggestions, an eye-tracking device captures their gaze infor-
mation (position and time), which is used to construct a colorization preference model (see Sec-
tion 3.4). Users can stop the evolving process if satisfied with the result. Alternatively, the system
will incorporate the continuously updated preference model during the fitness evaluation of the
new population.

We implemented a prototype system with the Unity Engine using C# script. Tobii 4C Eye Tracker
is used for eye tracking, with key parameters listed in Table 1. Detailed evaluations for the device
could be found in [19]. Each user needs to go through a calibration process by following the stan-
dard routines provided by the manufacturer [22].

3.2 Creative Colorization Framework

The core of our colorization framework is an interactive evolution algorithm. The complete rep-
resentation of color assignment is packed into a long vector ¢ consisting of all the RGB tuples of
object’s diffuse component. We take the color vector ¢ as an individual in the population, and cal-
culate the fitness by objective function defined below. Then we use classic crossover and mutation
operations to evolve the population, so as to generate a better color assignment. In each iteration,
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Table 1. Specifications of Tobii 4C Eye Tracker

Parameters Value
27 inches with 16:9 Aspect Ratio;
30 inches with 21:9 Aspect Ratio.

Recommended Max Screen Size

Operating Distance 50-95cm

Track Box Dimensions 40 X 30 cm at 75 cm
Image sampling rate 90 Hz

Tracking population 97%

Iluminators Near Infrared (NIR 850 nm) Only

we generate ng samples and reserve n, elites to ensure the convergence of the algorithm. We set
ns, ne as 50 and 15 in our current implementation. To avoid the frequent evaluation of objective
function, the evolution is accelerated with a surrogate-based kriging model [26].

3.2.1 Objective Function. The purpose of the evolution process is to find optimal color assign-
ments (diffuse component) for objects (including light sources) in a 3D scene. The objective func-
tion is defined as a weighted sum of several factors including harmony Ej, (c), mood E,, (c), contrast
E.(c), anchor constraints E,(c), and user preference E,(c):

E(C) = WhEh(c) + WmEm(C) + WcEc(C) + weEq (C) + wyEy (C) (1)

We follow the approach of Lin et al. [33] on definition of the first four terms (Ej,(c), E;,(c), E¢(c),
and E, (c)) with the same formulas and weight settings (wy, wp,, ., and w,). Ablation studies about
the effect of each term could also be found in [33]. Note that the definitions of Ej(c) and E,,(c) are
the sums of harmony and mood calculated on the scene images under the selected representative
views (Section 3.3), respectively. The definition of preference term E,, will be detailed in Section 3.4,
and the corresponding weight w,, for the term is defined as

Wy = f(niter) €y, (2)

where f(njzer) = 0.1-njze, is a monotonically-increasing function of the iterations nj;e,, and €, is
the uncertainty of user preference (see Section 3.4). In contrast to Lin et al. [33], we add extra E,
to signify user preference and interactively lead the process of the evolution algorithm. We show
that the factor of user preference is critical to convergent thinking in the process of creative tasks,
providing more satisfactory suggestions as indicated by the user study. Diversity of suggestions
presented to the user is also essential for a CST. We design a metric combining color ¢;, mood
(Vi) and harmony T (V%) to measure the difference between two suggestions S, and S,:

d(SmsSn) = 0c Y ai el = 1P +8m ), I Y™ (Vi) =" (Vi) IP +85 ), F(T™ (Vi) T" (Vi) (3)
i k k

where 6, = 1,5, = 5,and §, = 5 are weights to balance the three components. We empathize more
on the higher level differences (such as mood and harmony) as there are usually many objects in
the scene. Different colorizations of objects may lead to similar suggestions by simply exchanging
the colors among objects. f(-) is the distance between the two best match harmony templates of
Sm and S, on the current viewpoint Vj:

2, T™(Vie) # T (Vi)

f(T (Vk),T (Vk)) = {lam(Vk) _ a"(Vk)L Tm(Vk) — Tn(Vk),

where a™ (Vi) and a” (Vi) are the angles of the two harmony templates 7™ (Vi) and T" (Vi ). Please
refer to [33] for details about mood and harmony measurements.
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Fig. 3. Viewpoint selection according to attractiveness: (a) action map of the scene; (b) finding optimal view-
ing directions from a representative observation position; (c, d) observed scene views from representative
viewpoints and directions.

A farthest point sampling strategy is adopted to select the most diverse models: first, the point
with the maximum distance from the center is selected; we then repeatedly select the point which
is the farthest from the selected set until the desired number of diverse models have been selected.

3.3 Representative View Selection

A key component in our system is to select representative views, where the objective function
for color optimization is defined. Figure 3 illustrates our approach of view selection. Theoretically,
there are innumerable views, from which we can observe a virtual 3D scene, making the definition
and calculation of the harmony and mood terms impossible in Equation 1. However, as inhabitants,
we usually observe a scene from quite a few representative views in real-world. For example, we
are usually attracted by the desk in an office other than the ceiling or floor, and seldom climb
to a higher position to observe the office. The purpose of this stage is to find a minimum yet
representative enough set of views, to make the calculation of the harmony term and mood terms
in Equation 1 accurately and quickly.

Given a 3D interior scene, we first infer an action map [54], from which we choose n, most
possible observation positions with the distances between each pair of them are greater than a
certain threshold d,. These positions are chosen in a greedy manner: the position p,qx with the
greatest possibility is chosen and put in a list P, and then the next greatest one with its distances
to all the positions in P, greater than d, is chosen and included in P,. This process is repeated until
the number of candidates in P, reaches the limit n,,. We set n,, = 6 in our implementation. For each
observation position p € P,, we use a stochastic optimization process to find a position p, on the
unit sphere centering at p. p. and p define an eye ray, which determines a viewpoint V, = [p, pe]
together with other fixed camera parameters. The objective of the stochastic optimization is to
find the position p, whose V, is the most attractive.
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Table 2. Object Category and Weight

Category Examples Weight
Decoration vase, mirror 0.35
Function TV, fridge, etc. 0.25
Storage bedside table, wardrobe, etc. 0.2
Furniture sofa, desk, etc. 0.15
Frame wall, ceiling, floor, etc. 0.05

3.3.1 View Attractiveness Evaluation. When people enter an interior scene, their attention will
be attracted by some objects in the scene while ignoring others. For example, when entering an
office, one may note the office table and its surroundings while ignoring ceilings, walls, or floors.
For attractiveness of a scene view, we refer to the extent of the inhabitant attention to the scenario
of the current view. As such a metric is quite subjective, we therefore take a supervised-learning
approach to train a discriminator for evaluation of view attractiveness. There are two main chal-
lenges to design such a discriminator: (1) collection of enough training data; and (2) determination
and definition of input factors related to view attractiveness.

A naive strategy for the first challenge is to randomly sample scene views and collect user rat-
ings. However, there are no consistent judgment rules to accomplish user ratings, given a large
divergence of human aesthetic. Another commonly used solution is a paired comparison, by invit-
ing users to identify a more attractive view from two presented options. We take a heuristic method
to address the first challenge and to capture the subconscious opinion of the person. When partici-
pants navigate in the scene, we record the duration t,,,: the mth participant stays on the nth view
and define the attractiveness A; of each object O; by

tmn 1
A; = ——exp |———=d(0;, VCpun) | , 4)
; Zn: Varo, P ( 20'2

where d(-) measures the distance between O; and the view center VC,,,. By doing so, we build the
dataset of object attractiveness. The attractiveness of the view is the summed attractiveness of all
objects in the view. For each viewpoint, several most attractive views are selected on each view-
point by repeatedly selecting the most attractive uncovered object, whose barycentric coordinate
defines an eye ray from the viewpoint. Finally, we randomly pick up some additional views.

For the second challenge, we firstly classify objects in the scene into one of five categories
(see Table 2) with different weights applied on the related metrics in the feature vector. We then
compute the following metrics of each category and pack together to form the input feature vector:

(1) Average of each object’s projected barycentric coordinate in the viewing image.
(2) Average of the norm of each object’s barycentric coordinate.

(3) Average of each object’s distance to the viewpoint in 3D space.

(4) The total number of objects.

(5) Sum of the objects’ projection area in the view image.

We then use an LSTM-based Recurrent Neural Network for regression between the feature vector
and view attractiveness. The selection of LSTM is based on the sequential characteristic of view-
point trajectory in the temporal domain. During the experiments, we notice that some users may
stare at the empty wall for a while though they are not interested in it at all, leading to quite an
amount of abnormal data (about 10% of the total). As L2 loss is very sensitive to abnormality while
L1 loss is not so efficient, we adopt Huber loss for a more robust and efficient regression.
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Fig. 4. Attractiveness regression: (a—c) predicted (the red text) and calculated attractiveness (the green text)
for given viewpoints; (d) correlation analysis.

Fig. 5. MCMC-based selection of representative view directions: (a) the 3D scene; (b) the convergent curve.

Figure 4 shows the correlation analysis between the calculated attractiveness and the one pre-
dicted by the regressor, with examples of paired comparisons. The comparison achieves 87% con-
sistency between the two. This implies the effectiveness of using our regressor to predict the object
attractiveness for viewpoint selection.

3.3.2  Spherical Domain View Selection. Following the overall thoughts at the beginning of
Section 3.3, we need to find several optimal view directions at each viewpoint. We resort it as
a stochastic optimization problem, with the cost of each view evaluated by the discriminator in
Equation 4. A Markov chain Monte Carllo (MCMC) sampler is adopted to explore the func-
tion and produce multiple optimized samples [20]. Figure 5 demonstrates the convergence of the
MCMC-based selection of representative view directions.

3.4 User Preference Model

Figure 6 illustrates the system to capture the user’s preference with an eye-tracking device. While
users are observing the presented colorization suggestions, the system records their eye focus
coordinates px and the corresponding duration f; on the window region R. We assume that the
user’s attention not strictly concentrates on a single gaze point but declines with the distance away
from the gaze point. For a record eg (pk, tx), we define a distribution function around px measuring
the attention intensity within the surrounding region R:

33

plex,q) = NG exp {—2%2 lpc—q ||}, (5)
P
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Fig. 6. User preference captured with eye-tracking: (a) system setup; (b) suggestions presented to the user;
(c) the user attention visualized on the window; (d) heat map of the user attention.

where q refers to a point in the surrounding area. The probability distribution p(q) of the user
attention on q can be computed by summing up all the record distribution functions. By this way,
we can get a continuous map about user’s attention on the screen other than discrete gaze points.
And finally, the user preference on a certain suggestion S, is computed by integrating p(q) over
the window region R,, occupied by S,,,. Such a continuous strategy is more robust to gaze noise.

With samples of user’s preference on each presented suggestion, we can then fit a regression
model to predict the user’s preference on a new colorization. Here, we use the kriging model [26]
for regression. An additional advantage of the model is the uncertain estimation for the prediction,
which can be used in the optimization process as a weight to control the importance of the user’s
preference.

4 USER STUDY 1: USER PREFERENCE CAPTURE

Motivation. One key contribution from our work is to capture the user’s preference and progres-
sively guide the scene colorization. To better select the effective mode for capturing user prefer-
ence, we test three modes for preference capture: mouse-clicking, eye-tracking, and hybrid. In the
hybrid mode, the user is allowed to use both mouse-clicking and eye-tracking. Study 1 investigates
the differences among these three interactive modes for the effectiveness of preference capture. Be-
sides, we notice that participants may subconsciously pay more attention to certain area (such as
the center) of the suggestive view. Such attention bias will inevitably affect the inference of their
actual intention from gaze information. Therefore, we divide the user study into two stages, to
firstly deal with attention bias and then investigate the effect of different preference capturing
modes.

4.1 Experiment Setup

A total of 15 different colorizations of the same scene were generated for calibration of attention
bias. For the condition of eye-tracking, we used the Tobii eye tracker to monitor the gaze status; for
the condition of mouse-clicking, we instructed the user to select the preferred colorization results
by clicking the specific grid cells.

4.2 Participant

We recruited 20 participants (15 males and five females). The group includes undergraduate, grad-
uate students and staffs with backgrounds of either computer science or digital media technology.
Their ages range from 21 to 40. All participants declared normal or corrected vision, with no color-
blindness.

4.3 Procedure

Before the experiment, all participants were informed of the experiment’s purpose and pro-
vided their written consent. A video recording was set up throughout the experiment for further
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post-experiment investigation. The participants were aware of video-recording. This routine was
consistently required in the subsequent Study 2 and 3.

Stage 1: Attention bias calibration. In this stage, nine colorizations out of 15 were randomly
selected and presented as suggestions to the participant, whose gaze information was collected
for calibration. The process was repeated for five rounds, with three out of the nine colorizations
being replaced in the next round. The new nine colorizations were redistributed in the grid. Each
of the 15 colorizations appeared three times in different grid cells. To validate the calibration, we
conducted a post-experiment procedure and asked the participants to perform paired comparisons
of the 15 colorizations: to select one from two colorizations according to his/her preference. Note
the paired comparison is only conducted in this user study. In a real design scenario with the tool,
the user only needs to perform the 5-round processes for attention calibration.

Stage 2: Preference capturing mode investigation. After bias calibration in the first stage,
each participant was then asked to perform interior colorization with our system under three
different modes in a random order:

— mouse-clicking mode. The participant was instructed to use the mouse only to explicitly spec-
ify his/her preferred suggestions on the suggestive interface.

— eye-tracking mode. The participant was instructed to use an eye-tracking device to capture
his/her preference, while the mouse was turned off.

— hybrid mode. The eye-tracking device captured the participant’s preference. At the same time,
the participant was also allowed to use the mouse to explicitly specify his/her preference.

For both the mouse-clicking and hybrid modes, the user was free to select an arbitrary number of
grids based on his/her preference. Each participant was asked to use the three modes in a random
order. Note that each participant could take a rest before he/she started performing another task.

4.4 Finding

Stage 1: Attention bias calibration. Our idea to calibrate attention bias is based on a premise:
the user’s preference of a certain colorization should be independent of its position in the grid. Let
b = {b1, b2, ..., by} be the bias pattern of the participant on the 3 X 3 suggestive grid, we can derive
the following equation for each of the 15 calibrating colorizations:

tl—bi:tg—bj=t3—bk, (6)

where t1, t;, and t3 are the three gaze residence times when the colorization appears in grid cell
#1, #j, and #k, respectively. This leads to an over-constrained linear system, which is solved in a
least square manner to get the bias vector b. From the paired comparison of the 15 colorizations,
we inferred an order of them by the participant’s preference. The order was then converted as the
participant’s rating on preference, and served as the benchmark for user preference inferred from
gaze residence time.

The bias patterns of eight subjects are visualized in Figure 7. Apparently, the bias patterns for
different subjects are different. It is also understandable that the center cell over the grid shows
the highest attention bias for most subjects given its centric location. It is interesting that the
bottom row shows the highest bias in the case of Subject 8 (the pattern in the bottom right). An
investigation with the video recording showed that it was caused by the unintentional gaze when
the subject was attracted by the eye-tracking device.

We plotted the rating together with gaze durations in Figure 8. Both terms are normalized to [0,
1] by % In the red circle, we can observe a long stay of the participant’s gaze on the #4
grid for different colorizations, which were rated quite different by the participant. While in the
blue circle, we can see the participant rated quite high on several colorizations although he/she
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Fig. 8. Scatter plot of a representative participant’s rating and gaze duration. Disks with the same color refer
to the same interior colorization, while the number in the disk indicates where the colorization appears in
the 3 X 3 suggestive grid.

only took a glance on the corner grid cell (#2). These observations validate the existence of bias
on the participant’s attention over the 3 X 3 suggestive grid.

Inspired by the bias pattern, we further investigate the accumulation of gaze with respect to
the elapsed time. Figure 9 shows the gaze accumulation and change in 1 minute for a participant.
The participant conducted a primary observation in 5-10 seconds, found the preferred suggestions
in 15-20 seconds and finally fixed up after 30 seconds. This is consistent with the timing pattern
revealed in our Stage 2 experiment: when users click the mouse button to explicitly specify their
preference, they conducted a first-time click at 12.5+5.6 seconds after the colorization results were
presented to them. After 45 seconds, users’ preference was explicitly and stably indicated by their
gaze. This is consistent with the routine approach for human subjects when making choices from
a variety of options. People often narrow down to a small subset and eventually make the final
decision.
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Fig. 9. Gaze accumulation in 1 minute, normalized to the range between 0.0 and 1.0.
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Fig. 10. Change of suggestions’ ranking in 1 minute when they are presented to the participant.

The change of suggestions’ ranking (Figure 10) validated this assumption. The ranking order
is dynamically changing in the first 20 seconds, i.e., the user is actively screening all colorization
suggestions. After 20 seconds, he/she identified Cell 4, 6, 9 as a small candidate set and fixed his
gaze in this small range. During this period, only the ranking of Cell 4, 6, and 9 changed while
others remained relatively stable afterwards. Although a minor fluctuation (Cell 3, 4) arises, such
a fluctuation does not interfere with the top-ranking subset and makes little contribution to the
final colorization result. It is clear that the gaze residence time on the top candidate (Cell 4) is
monotonically increasing. This implies the consistent identification of user preference via the gaze
information. In contrast, the low-ranking candidates (Cell 8, 1, 7, 2) either remain low-ranking since
the initial experiment or rapidly neglected by the user, as indicated by the gaze residence time. This
also shows the consistency and stability of using eye gaze to filter out undesirable results. Without
the explicit activities of mouse clicking, our method avoids the repetitive labor and captures the
user preference in a non-intrusive fashion. This implies the effectiveness and usability of using
eye-tracking to identify user preference of the colorization result.

The bias can be rectified in the following procedure by subtraction of b from each new derived
eye-tracked preference. The correlation between the rated and eye-tracked preferences is boosted
from 0.25 to 0.47, enabled by the introduction of rectification.

Stage 2: Preference capturing mode investigation. We here compare the three proposed
modes in terms of two aspects: efficiency and consistency. The former indicates the required time
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Fig. 11. Different preference capturing modes: (a—c) frequency distribution of task completion time for
mouse-only mode, eye-tracking-only mode and hybrid mode; (d) task completion time of the three modes.

to complete the task of interior colorization, while the latter implies the stability of capturing user
preference.

Figure 11(a)-(c) shows the frequency distribution of task completion times of participants for
the three modes. During the experiment, we found three participants spending excessive time (2—
3 times than the averaged cases) in determining the ranking order. This is against the experiment’s
motivation since the goal of this study is to explore the intuitive and natural preference capture
method which requires minimal user cognitive load. The data of these three participants were
removed from the following analysis. It is worth pointing out that for these three participants,
the eye-tracking mode still outperforms the other two modes in terms of task completion time.
We firstly verify the distribution of the timing statistics with Shapiro-Wilk test, in which results
indicate an abnormal distribution (p = 0.0086,0.0001, and 0.00001 for gaze, mouse and hybrid
respectively). As the result of Freidman test (p = 0.02022) indicates the existence of statistical
significance among these three different conditions, we therefore conduct the Wilcoxon Signed-
Rank test for paired evaluation, in which results (p = 0.0208, effect size = 1.8333) indicate the
significance between gaze and mouse. The effect size is computed by dividing the z value by the
square root of the observation number N [49]. Figure 11(d) shows the average task completion time
for all subjects. The results show that the mode of mouse-clicking (mean: 3.46, std: 1.55) shows a
more diverse distribution of task completion time than eye-tracking (mean: 2.89, std: 0.81) and
hybrid (mean: 3.33, std: 0.87) modes. Compared with mouse clicking, eye-tracking reduces the
average time by 16%, and the standard deviation by 48%. A main factor is probably the hesitance
of selection. The user needs some time to explicitly decide which suggestions on the screen fit
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Fig. 12. Consistency of participants’ choice between different rounds. The vertical axis denotes the metric of
o (Equation (7)), and the horizontal axis is the index of the current colorization turns. Each plot is generated
by one participant in one turn.

his/her preference. He/she might struggle on some of the suggestions when himself/herself was
not so clear about his/her real preference. Another reason is partially due to the random location
of colorization results. The user needs to pick up the mouse and move the cursor on the screen
to specify his/her preference. It costs a bit more time if the target position is distant from the
current cursor location. Finally, the hybrid use of both modes may potentially introduce additional
cognitive load (or interference) as the user needs to decide the mode of selection.

We investigate the consistency of the participant’s unconscious intent captured in different
modes by comparing the suggestions presented in two neighboring turns Ry and Rjy.4. To be spe-
cific, we first sort suggestions in each turn according to the participant’s preference, and calculate
the difference between the two rounds by

0=2d(Shy i) )
i=1

The difference function d(...) follows the same definition in Equation (3). Figure 12 shows cases
of different participants. We can find the global decreases of differences for each participant on
all the three different modes, indicating more consistent choices of participants holistically. In
general, the mode of using gaze information achieves the best performance and results in the
smallest difference in terms of colorization. However, fluctuations were observed in almost every
curve, reflecting the hesitance of participants in the design process. To better evaluate the extent

of hesitance, we calculated two indicators from each curve:

— the number of turning points on the curve, which are effectively local minima of the curve
function: Nrp = Ok—-1 < Ok < Ok+15
— the rate of summed positive and negative gradient (absolute value) for all curve segments:

Rpy = £2.

Lower values of Nrp and Rpy indicate less volatility and higher consistency of user preference
identification.

The statistics of the two indicators are plotted in Figure 13, which indicates that the gaze mode
achieves the best performance among the three modes. More specifically, the number of turning
points for the mouse-clicking, eye-tracking and hybrid modes are 2.81+0.98, 2.31+0.87, 2.69+1.14;
the other metric for the three modes are 0.63+0.34, 0.50+0.19, 0.51+0.29. For both metrics, the
eye-tracking mode achieves the lowest average value: about 20% lower than the mouse-clicking
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mode. For the second metric, the standard deviation reduces by about 50%, indicating the high
consistency and stability of user preference capture. This advantage benefits from the intuitive
and non-intrusive approach of user preference capture with eye-tracking. This fact implies that
user preference is a challenge to be precisely identified. Participants may rank two colorizations
with the reversed order in two different rounds if the preference of these two is on a comparable
level. This introduces confusion and cognitive burden to user due to the demand to explicitly
identify and decide the ranking order in the mouse-clicking and hybrid modes.

5 USER STUDY 2: CREATIVITY SUPPORT

Motivation. User study 2 validates the system’s effectiveness on assistance of creative tasks, with
an emphasis on the balance between divergent and convergent thinking. We show that our method
can progressively guide from divergent thinking to convergent thinking, enabled by the integra-
tion of user preference.

5.1 Experiment Setup

A set of nine colorization results were concurrently presented to the user in a 3 X 3 grid in the
suggestive viewpoint of the colorized scene. The colorization results are dynamically generated
by the proposed framework in Section 3 under two conditions: with and without user preference.

5.2 Participant

We recruited 20 participants (14 males and six females) for this task, 16 of them were from user
study 1. The group included undergraduate, graduate students and staffs with backgrounds of ei-
ther computer science or digital media technology. Their ages range from 21 to 41. All participants
declared normal or corrected vision, with no color-blindness.

5.3 Procedure

To investigate how the system mitigates from divergence to convergence, we use a metric p to
evaluate the diversity of suggestions in each turn k, which is the sum of the difference between
each paired suggestions in the current round:

8 9
pr= . > d(sk.s). (8)

m=1 n=m+1
At the same time, we also let the participant rate the quality of suggestions presented in each
round.
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Table 3. CSI Dimensions and Statements

Dimension Statement

Enjoyment I enjoyed using the system or tool.

Exploration | The system or tool was helpful in allowing me to track different ideas,
outcomes, or possibilities.

Expressiveness | I was able to be very creative while doing the activity inside this
system or tool.

Immersion I became so absorbed in the activity that I forgot about the system or
tool that I was using.

Elitization | I think the suggestions are more and more close to my prefer-
ence.

Satisfaction | I was satisfied with what I got out of the system or tool.

Table 4. Factor descriptions for Paired-factor Comparison

Dimension Description

Enjoyment | Enjoy using the system or tool.

Exploration | Explore many different ideas, outcomes, or possibilities
Expressiveness | Be creative and expressive.

Immersion Become immersed in the activity.

Elitization | Approach the preferred design gradually.

Satisfaction | Produce results that are worth the effort I put in.

We use the psychometric measurement CSI [7, 12] with necessary modifications to evaluate
the effectiveness of the system under two conditions: with and without the integration of user
preference. As the system does not support collaborative creativity so far, we modify the metric by
replacing the collaboration dimension with a new dimension elitization for convergent thinking.
The 6 dimensions and their statements are listed in Table 3, where the new dimension is highlighted
in bold. Each participant was asked to rate on a scale of “Highly Disagree” (1) to “Highly Agree”
(10). Paired-factor comparison was also conducted with each factor against every other factor for
a total of 15 comparisons. A factor description was selected in response to the statement: “When
doing this task, it’s the most important that I am able to ... ”, with the factor descriptions listed in
Table 4. Finally, the CSI score Sc; of a participant toward the system is calculated by

6
Sesi = (Z R; 'Ci>/1-5, %)
im1

where R; is the participant’s rating for dimension i, while C; is the count of the dimension be-
ing chosen by the participant in paired-factor comparison. The hyper-parameter (1.5) is used to
normalize the score to the range 0 — 100.

5.4 Finding

As we can see from Figure 14, the diversity of suggestions decreases as the experiment proceeds,
indicating the convergence of colorization suggestions. This confirms that the effect of user prefer-
ence is gradually introduced into the evolution framework and guiding the evolving colorization
samples. At the same time, participants felt that the quality of suggestions was steadily improved
as revealed by their rating.
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Fig. 14. Evolving record of suggestion diversity (left) and quality (right). Dashed color lines refer to the fitting
curves for trends. Diversity is calculated according to Equation (8), while quality is rated by users in a 1-5
likert scale.

Ablation study: with and without user preference. The condition with preference integra-
tion (the curve in yellow) apparently outperforms the opposing condition (the curve in blue). This
is verified from multiple aspects:

— initial values: the effect of user preference is effective immediately after the first round of
evolution. This is visualized as the lower value of diversity (27.91) and higher value (3.64)
of quality, compared with the results (diversity: 29.72, quality: 3.45) generated without user
preference.

— final values: By the end of the experiment, the diversity of colorization generated with pref-
erence is lower (19.0) than the case without preference (23.41). Meanwhile, the quality is
higher for the case with preference (4.40) than without preference (3.78).

— curve slope: the slopes of the fitting lines in the case of diversity are —0.89 (with preference)
and —0.63 (without preference). A lower value indicates a faster convergence speed. In the
case of quality, the slopes are 0.076 (with preference) and 0.033 (without preference). A higher
value indicates a faster improvement of colorization quality. It is also worth noting that
without the integration of user preference, the improvement of colorization quality changes
with large and nondeterministic variations.

This implies that our method can generate results with higher consistency among the coloriza-
tion samples, with better quality perceived by users.

As we can see from the radar chart in Figure 15, the integration of the user’s preference promotes
the system in all aspects of CSI. The averaged CSI scores S,s; for the conditions with/without pref-
erence are 72.1 and 58.7, with standard deviations to be 11.43 and 15.5, respectively. More specif-
ically, the boost in terms of elicitation (w/o: 5.1, with: 7.5) is higher than the other five metrics
(enjoyment: 6.2/6.9, exploration: 6/7.5, expressiveness: 5.2/6.7, immersion: 5.9/6.6, resultsworthef-
forts: 6.4/7.2). The paired comparison indicates a clear promotion of elicitation when users’ pref-
erences are integrated, which validates the effectiveness of our system on supporting convergent
thinking.

It is interesting that the aspect of enjoyment was lower in paired comparison and higher in CSI
rating. As the total count of winning in paired comparison is fixed to 15, the count for some factor
will inevitably decrease when the count for elitization rises. Interviews with the subjects revealed
that when using eye-tracking, participants weighed less on the enjoyment, and focused on the
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Fig. 16. System convergence: (a) without preference constraint; (b) with varying preference constraint.

output of the creativity task. This explains why the enjoyment in paired comparison is lower for
the case with preference.

The convergence of the interactive evolution computing is illustrated in Figure 16. The algo-
rithm converges consistently without preference constraint (Figure 16(a)). When the preference
constraint is introduced after 15 iterations and updated every 5 iterations, we can see the regu-
lar fluctuation of the convergence curve (Figure 16(b)). This shows that the introduction of user
preference is taking effect after the integration.

6 USER STUDY 3: SYSTEM USABILITY

Motivation. This study conducted an overall evaluation of the whole system. We compared our
work with the standard Unity tool. The evaluation is accomplished with System Usability Scale
(SUS) questionnaire [5] and semi-structured interviews.

6.1 Experiment Setup

An indoor scene was offered to the participants for colorization. The program of a standard Unity
tool was prepared in advance and verified in a previous work [33].

ACM Transactions on Computer-Human Interaction, Vol. 30, No. 1, Article 5. Publication date: March 2023.



Creative and Progressive Interior Color Design with Eye-tracked User Preference 5:21

Table 5. SUS Test Questions

Questions Description

Q1 I think that I would like to use this system frequently.

Q2 I found the system unnecessarily complex.

Q3 I thought the system was easy to use.

Q4 I think that I would need the support of a technical person to be able
to use this system.

Q5 I found the various functions in this system were well integrated.

Q6 I thought there was too much inconsistency in this system.

Q7 I would imagine that most people would learn to use this system very
quickly.

Q8 I found the system very cumbersome to use.

Q9 I felt very confident using the system.

Q10 I needed to learn a lot of things before I could get going with this
system.

6.2 Participant

We recruited 17 participants (11 males and six females). There was no overlap with participants
from the previous two user studies. The group included undergraduate, graduate students and
staffs with backgrounds of either computer science or digital media technology. Their ages ranged
from 21 to 36. All participants declared normal or corrected vision, with no color-blindness.

6.3 Procedure

We compared our system with the standard Unity in terms of efficiency. Figure 17(a) and (b) demon-
strates the user interface from our system and the standard Unity coloring tool. Participants were
divided into two groups, using the two systems in random orders. When using the standard Unity,
participants were instructed to try their best to colorize all the objects in the scene. While using our
system, the participants were asked to explore the presented colorization suggestions until they
were satisfied. Participants were finally asked to complete the SUS questionnaire and then went
through semi-structured interviews. Some questions were raised according to their SUS scoring,
while some others were raised randomly. Qualitative data were transcribed for analysis. A real
case study was finally performed to further demonstrate the usability of the system.

6.4 Finding

From Figure 17(c), we can observe an apparent advantage of our system over the standard Unity
tool in terms of efficiency. Users normally can complete the task using our tool within 2 minutes,
while it takes around 10 minutes to complete the task manually using the standard Unity tool. We
also notice that participants may miss the colorization of some objects, with an averaged missing
rate about 8%, when using the standard Unity for colorization. This confirms the advantage and
necessity of developing an automatic colorization tool for a 3D indoor scene.

As shown in Figure 18, our system (M = 77.79, SD = 11.10) achieves better results against Raw
Unity (M = 72.42, SD = 18.10) in almost every aspect of the SUS test, except for Question 4. Partici-
pants explained that they need certain help in the use of eye-tracking devices. As the distributions
of the averaged score for both systems are normal (p = 0.9 and 0.6 for our system and raw unity
respectively), one-way ANOVA was then used for analysis, drawing a conclusion that our system
is significantly better than the raw unity (p = 0.034, F = 4.961). We further conducted a post-hoc
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Fig. 17. System usability: (a) our colorization system; (b) the standard unity; (c) performance comparison
between our system and the standard unity. The vertical axis is the average time while the horizontal axis
indicates the user groups using the two systems in different orders (Group 1 used our system first and
Group 2 used the standard unity first).
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Fig. 18. Results from the SUS evaluation. The numbers in horizontal axis correspond the the number of
questions in Table 5, while the vertical axis refers to the score rate by participants in 0-100 scale.
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test (t-test), which also indicated a significantly better scoring of our system (t = 2.592, p = 0.015).
According to [2], An SUS score of 70 or above shows that the system is at least passable while
systems with scores above 90 are considered highly usable.

Finally, we also compared it with existing data-driven methods to further demonstrate the ad-
vantage of our system. Figure 19 shows the colorized scenes with our method and a data-driven
system, MagicDecorator [9]. The colorized scenes with our method were generated by differ-
ent users. The diverse colorization style conforms to the personalized preferences from different
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Fig. 19. Subjective comparison: the top row shows suggestions presented by our system while the bottom
rows shows those presented by MagicDecorator [9].

Table 6. Statistics of Thematic Analysis Result

Themes Total | %

T1: The proposed system does provide user-preferred high-quality colorizations | 41 | 27.7
T2: The proposed system is more convenient than raw unity 40 | 27.1
T3: Suggestions provided by the system are creative 20 | 13.5
T4: The viewpoints provided by the proposed system are good 15 | 10.1
T5: Manual colorization requires some professional skills 15 | 10.1
T6: Manual colorization is not WYSWYG 17 | 115
Total 148 | 100

participants. This confirms the effectiveness of our method in satisfying user preference. The vi-
sual results show that the incorporation of preference improves the reasonability of suggestions.
Meanwhile, the inspiring effect is well maintained. Finally, the user preference towards the system
output is enhanced.

6.5 Subjective Feedback

Transcripts were thoroughly read and analyzed in line with the inductive Thematic Analysis ap-
proach [4] by the second, third, and fifth authors. To be specific, transcripts were firstly coded
independently by two coders (second and third authors) with in-vivo codes to obtain an ini-
tial code book. Then a group discussion was performed by the three researchers to resolve con-
flicts and refine the code book. Open and axial coding was used during group discussion. Finally,
the third author coded all interviews and the group discussion together. We assigned a total of
148 codes that fell into six main themes. For an overview of relative distribution of themes please
see Table 6.

Theme 1: The proposed system does provide user-preferred high-quality colorizations. Most partic-
ipants (13 out of 16, 41 codes) were satisfied with the colorizations generated by our system. They
agreed that these colorizations were diverse (involving various styles) and looked good. “I like col-
orizations provided by the system, they look more comprehensive. Colorizations provided by the
system look nice. It will try to generate different colorizations and provide enough suggestions.
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These suggestions are useful and the recommendation is successful” (P5). Participants also agreed
that the colorizations do gradually approach their preferences in the evolving process. For exam-
ple, “The suggestions are quite accurate. I love those within the same color series and the system
knows that. About 80% of the proposed colorizations fit my preference. It does evolve towards my
preference” (P15). Some participants thought the colorizations gradually matched his expectation,
even though he was actually not sure about his own preference. “I am actually not so clear about
what I prefer, but the system can still show that”.

Theme 2: The proposed system is more convenient than raw unity. Most participants (13 out of
16, 40 codes) agreed that colorization with the raw unity was complex, tedious, in either choosing
colors, moving the camera or the repeated operations. And also it was time consuming. While our
system was more simple, convenient and time-saving. Some participants emphasized that it was
not easy to figure the whole process with raw unity. Especially, it was tedious to accurately select
the object and accurately specified the color for the object. For example, “Repeated mouse opera-
tions is tiring. Although you can slowly adjust, it is really time consuming” (P16), “The system is
simple and convenient. It has colorized the scene well and thus you can intuitively decide whether
the colorization is appropriate or not” (P4). Participants thought the interface was clear and they
could easily find the preferred colorizations. Some participants mentioned that “The eye-tracking
manner helps to free the hands. And I am also not so hesitate”, “I feel everything is under control
by generating the whole result immediately. And it is much more conveniently.”

Theme 3: Suggestions provided by the system are creative. 10 out of the 16 participants (20 codes)
pointed out that the system gave them unexpected colorizations and taught them new color com-
binations. As a contrast, many participants claimed that they chose colors instinctively in manual
colorization. And the colorization provided by the system is more audacious while in harmony. “I
colorize the objects in a pure subjective way under manual setting. For example, I will colorize a
chair in what I think it should be. Many color combinations provided by the system are out of my
expectations, but look good in my opinion” (P1), “It can balance different colors well. Some col-
orizations are comfortable, although you may not think of when coloring the scene by yourself™.
Participants also mentioned that they were inspired by the suggestions of the system, which let
them realize different styles and moods of colorization. “I am not so care about colors in my life
before. But now I feel they are so important after using the system. The system lets me pay more
attention to colors in my personal life space” (P2).

Theme 4: The viewpoints provided by the proposed system are good. About half of the participants
(nine out of 16, 15 codes) had comments on view points. Participants thought it is tedious to switch
viewpoint in the raw unity. “It is not so convenient to use mouse to switch viewpoints, especially
to specify a certain viewpoints. My viewpoint ran out the room frequently, which makes me frus-
trated” (P5). Most participants thought the viewpoints provided by the system did cover the scene
well. “It is glad to be able to switch among several key viewpoints, making everything in the scene
quite clear”. Some participants mentioned that it would be better if the details of object could also
be shown, so that they could be clearer about the colors of every objects. “I think the viewpoints
provided by the system cover the whole scene well, which is what you need in the first place. It
would be even better if some details can also be shown” (P11).

Theme 5: Manual colorization requires some professional skills. Nine out of the 16 participants
(15 codes) mentioned that manual colorization required some professional knowledge, either in
software usage or in color theory. For examples, some participant pointed out that “it is difficult to
find appropriate color when using the raw unity”, and “he/she cannot figure out good colorization
with the raw unity system due to the lack of aesthetics.” P3 said: “The manual colorization does
not provide any guidance. And I need to figure out the colorization all by myself. Some knowledge
about color theory is needed. It maybe easy for professionals, but troublesome for novices like me,
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Fig. 20. House in decoration. The top row shows floor plan and some interior view of the real house, while
the bottom row shows corresponding screenshots of the virtual one.

Table 7. Statistics in Real Case Colorization

Cell #5 | #1 | #7 | #6+#4 | #2 | #3
Timing (sec) 225|132 | 98 | 292 | 54| 115
Rounds 12 ] 10 | 9 15 2
Times of manual adjustment | 2 110 3 0] 1

who are also not good at aesthetics”. Some participants thought it was quite complicated to operate
with the raw unity in colorization. “There are so many color settings and viewpoint switches.
Practices are required on how to adjust the camera and how to color an object” (P3).

Theme 6: Manual colorization is not WYSWYG. Half of the participants (eight out of 16, 17 codes)
reflected that the selected color was not the same as it is put on the object, probably due to lighting
condition, the material of the object or personal sensitivities on color. “I felt the selected color
went through some weird changes under lighting. I need to adjust the color again and again, due
to such difference” (P12). While with our system, participants felt “you can intuitively see whether
the colorization is appropriate or not. And you can easily make comparisons” (P3).

6.6 Use Case

A young lady (one of the 17 participants, aged 40), who had just bought a house, was invited to use
our system for interior design. Note she does not participant in any other tasks of the user study.

We first built a 3D model of the house according to the provided floor plan. Then a set of furniture
was picked up and populated into each room according to the description of the participant. After
that, we introduced our system to the participant and showed her how to use the system within
5 minutes in total (the same as for other participants). She was then given 10 minutes (twice the
time of other participants) to get familiar with the system after eye-tracking calibration. Finally,
the participant started to colorize cells of the house one by one. The color of a primitive shared by
several cells were kept unchanged after the first colorization, unless manually altered by the user.

It took the artist about 1 hour and 40 minutes to build the empty house, 1 day to communicate
with the participant on placement of furniture for several rounds (about 2 hours and 20 minutes
for actual placement in total). Figure 20 shows the real house and its virtual counterpart. The
participant was excited at the beginning and felt amazing about the eye-tracker, kept asking “can
it really capture my preference?” The participant began colorization from the first bedroom (#5)
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Fig. 21. Colorizations of the House. The first row shows cells without colorizations while the second to the
fourth rows show different colorizations of each cell.

followed by the study (#1), the second bedroom (#7), the living room (#6) together with the dining
room (#4), the kitchen (#2) and finally the toilet (#3). The balcony (#8) was left without colorization.
Figure 21 shows the house with furniture populated, and some colorizations generated by the user.
Some statistics about the colorization process are listed in Table 7. The participant spent quite a
lot of time and rounds in the first try (the first bed room), which is easy to understand. She then
proceeded quite quickly for the study and the second bedroom. She also paid quite a lot of time for
the living room and dining room due to their complexity. She even flashed across for the kitchen.
Surprisingly, she spent quite a long time on the toilet, comparable to the second bedroom. She
explained in the final interview that she happened to find satisfactory colorization for the kitchen
at the beginning. And for the toilet, she was struggling on 2-3 different suggestions. Generally, the
participant was satisfied with the whole process. “I can try various styles. It provides much more
styles than traditional decoration manner”. For preference capturing, she felt “the suggestions seem
to gradually approach my expectation, although I even do not have any idea at the beginning. It
is very nice to freely explore different colorizations in such a convenient manner” However, she
also agreed with some other participants that some of the colorization were too bright and not
suitable for some rooms such as the kitchen or the toilet. For these rooms, “It maybe enough to
use manual colorization as they are relatively simple, especially if there are some tools to allow
easy selection of semantically-related objects which are usually colored together.” Finally, she felt
it is also quite tedious to communicate with the artist on placement of furniture in the house. Due
to the lack of enough samples for selection, they needed to discuss for several rounds and made
some compromise. So it is better for the system to have some modeling functions in the future, or
at least have a large database of furniture and related interfaces for exploration.

7 DISCUSSION
7.1 Summary and Implications

In summary, we received quite positive feedback on the system. Here, we would like to discuss
our findings in light of the viewpoints raised in the related work section.

— The effectiveness of eye tracking in playing its own roles. Eye tracking serves for two
purposes in our research: representative view selection and user preference capturing. The
results in Figure 4 illustrate the effectiveness of the 3D attractiveness based view evaluation,
as views in line with the expectation of most people (the sofa area in (a) and dining area in
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(b) ) are rated much higher than others (the corner area in (c)). The steady convergence of
MCMC sampler (Figure 5) demonstrates the feasibility of the new representative view selec-
tion scheme. The ablation study in user study 2 (Section 5) clearly shows that the integration
of eye-tracked user preference does improve the quality of suggestions. As we can see from
Figure 14(b), the integration took effect immediately from the first round and continued to
the end, with higher quality rating in the whole evolving process against the case without
considering preference.

— Necessity of convergent thinking in a creativity support system. The evolving record
of suggestion diversity and quality in Figure 14 together imply the existence of convergent
thinking after integration of user preference. While the CSI rating and paired comparison in
Figure 15 demonstrate the positive effect of such thinking in a creativity support system.

— Advantage of preference capturing with eye tracking. From Figure 11, we can see pref-
erence capturing with an eye tracker took less time to complete the task by average and
varied less among participants according to the standard deviation. While Figure 12 reveals
more consistent choices of participants under the mode of eye tracking. Together, the two
figures validate the less hesitance with an unconscious intent capturing method such as eye
tracking.

We have also learned some lessons, which would be helpful to the design of a general creativity
support system with personalized preferences.

— Gaze and head movement information are very useful in capturing the user’s un-
conscious intent, however, bias needs to be carefully handled. This is validated by the
SUS Test and by the feedback comments given in the interview. Especially, “the user may be
attracted due to over-saturated colorizations” as indicated by P1.

— Duration allowed for the participant to observe suggestions is important. The user
needs some time to do a primary observation before determining the preferred suggestions.

—The workflow should be semi-automatic rather than fully-manual nor fully-
automatic. Some participants reflected that the colorizations are not totally satisfactory,
therefore, manual refinements are expected.

— Both divergent thinking and convergent thinking are important for a creativity
support system; however, careful balance should be made.

7.2 Limitations and Future Works

Some limitations are exposed during the user study:

— Unsatisfactory colorization. Participants have mentioned that some colorizations are over-
saturated while some others are not suitable for daily life Besides, colorizations are usually
not totally satisfactory.

— Confusing user interaction. Some participants mentioned that instructions to use the system
were expected before the start of the experiment.

They shed light on future directions to improve the system:

— Improvements of colorization results. We would further explore the introduction of new
constraints to avoid over-saturated colorization and to fit the context of the interior scene.

— Manual refinement. We may provide various manual editing tools such as adjustment of
harmony template and object color, so that the user can obtain a final satisfactory result by
refining the suggested colorization.

— Guidance. We will provide system instructions during the operation to aid the user.
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8 CONCLUSION

Colorization of 3D interior scenes is a creative task. This article presents a suggestive interior
colorization system with automatic omni-directional color optimization and integration of the
user preference in suggestion generation. The user’s visual attention inferred from gaze data is
exploited to help determine representative views in the 3D scene for color optimization and to
capture his/her preference towards presented suggestions in each evolutionary round. Automatic
colorization of scene objects and light sources is formulated as an optimization problem with the
objective function defined on representative viewing images. The user preference is integrated
into the objective function together with other factors (such as harmony, mood, and contrast) to
refine and develop most satisfactory colorization. We validate the heuristics of our system through
a series of user studies and demonstrate the usefulness and participants’ satisfaction of the system.
As a result, our proposed colorization method has been experimentally proved to have a potential
advantage in designing colorization of 3D interior scenes.
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